
STYLE GUIDE



Corporate Identity Branding 2024

Strategic style guide with 
templates, assets and tools 
for a consistent corporate 
brand.



Brand Overview

Pivot Point Fine Art Gallery 
is a small business featuring 
over 30 contemporary artists 
in a wide array of styles, 
mediums, and sizes located 
on historic Emory Place, 
Knoxville, TN.

Brand Name and Description



Brand Overview

Curating fine art & artists from 
across North America to Knoxville, 
TN. Sharing the artists' stories and 
connecting artists with admirers 
and collectors.

Brand Purpose



Visual Foundation

Bringing Fine Art & Artists from Across 
North America to Knoxville, TN. 
Sharing the artists' stories and 
connecting art and collectors

Main Style



Bringing Fine Art & Artists from Across 
North America to Knoxville, TN. 
Sharing the artists' stories and 
connecting art and collectors

Visual Foundation
Secondary Style



Visual Foundation

Bringing Fine Art & Artists from Across 
North America to Knoxville, TN. 
Sharing the artists' stories and 
connecting art and collectors

Perceivable: 
● Provide text alternatives.
● Provide alternatives for time-based 

media.
● Provide a simple layout that retains

information structure.

Operable: 
● Make all functionality available from a 

keyboard.
● Provide users enough time to read and 

use content.
Do not design content in a way that is 
known to cause seizures.

● Provide ways to help users navigate, 
find content, and determine where 
they are.

Understandable:  
● Make text content readable and 

understandable.
● Make Web pages appear and operate 

in predictable ways.
● Help users avoid and correct mistakes.

Robust:
● Maximize compatibility with current 

and future user agents, including 
assistive technologies.

Reference:  https://guides.cuny.edu/accessibility/whyitmatters

Accessibility Guidelines

https://guides.cuny.edu/accessibility/whyitmattersRefernece
https://guides.cuny.edu/accessibility/whyitmattersRefernece


Brand Architechture
Corporate Organization

PIVOT 
POINT

Sub Brand

ASLAN 
IMPACT

Master Brand



Content Examples
Best Practices

Instagram Facebook

https://docs.google.com/file/d/1i94Xae2GnUF5sHNDmPXzmiMIugU0iQ5h/preview
https://docs.google.com/file/d/1zTLagWf40mvNWyF3TCC-x1_Fqr3jj1e2/preview


Content Examples
Best Practices

Print Ad Email Newsletter



● Present a clean and clear message.

● Use only colors and fonts listed. 

● Use white on dark purple, red and pink.

● Use dark purple on green. 

● Limit red to accents, except for headings.

● Limit images to three per printed page and email.

● Incorporate alt-tags for all media content. 

● Use brand templates in Canva to create content.

Content 
Best Practices



An inviting and friendly voice is the main 
persona of our brand. We reach out to 
art collectors and admirers with a 
hopeful and happy tone. We present the 
latest acquisitions and events for our 
interested users with wonder and 
excitement.

Brand Voice
Our personality 



Website: 
https://pivotpointgallery.com

Style Guide: 
https://www.canva.com/design/DAF_HaTcQSY/AhfjVE6Xuqk_v3eroR_MrQ/

Newsletter Template: 
https://www.canva.com/design/DAGAPEYGWVI/BiDnp7TCejLdhUdRXupHew/

Print Ad: 
https://www.canva.com/design/DAFsBJJzmyM/NT_TolPUuE0bdsLATw8XVw

Resources
Helpful Tools

https://pivotpointgallery.com
https://www.canva.com/design/DAF_HaTcQSY/AhfjVE6Xuqk_v3eroR_MrQ/
https://www.canva.com/design/DAGAPEYGWVI/BiDnp7TCejLdhUdRXupHew/view
https://www.canva.com/design/DAFsBJJzmyM/NT_TolPUuE0bdsLATw8XVw/view?utm_content=DAFsBJJzmyM&utm_campaign=designshare&utm_medium=link&utm_source=publishsharelink&mode=preview

